STAGE 2 TENTATIVE STUDENT LIST, SEMESTER 2 2022-2023 (TERM 1 2023)

SPECIALISATION: MARKETING

BUSM 1006 ECON 1003 MKTG 2011 |MKTG 3019 MKTG 3021 MKTG 3016 MKTG 3020 |MKTG 1011 MKTG 3009 |BUSM 3006 BUSM 2040 BUSM 3036
Enterprise, Financial Customer Marketing and Strategic Brand |Strategic Omnichannel |Fundamentals of |Marketing Design Thinking|The Service Leadership and
No. Student's ID Innovation and |Institutions and |Insights Digital Management Marketing Marketing Marketing Planning for Creativity |Enterprise Entrepreneurship
Markets Market Communications Management Analytics Project
14 28 124 77 83 49 109 107 17 20 34 20
1 (22028034
T32022 T32022 T32022
2 20325204
T12023
3 20078209
T12023
4 |22027833
T12023 T12023
5 |20472681
T12023
6 |20639756
T12023
7 |20639163
T12023
8 |20636571
T12023
9 |20637154
T12023
10 (20636526
T12023 T12023
11 (20639176
T12023 T12023
12 |20638955
T12023 T12023 T12023
13 (20636643
T12023
14 120635998
T12023 T12023 T12023
15 (20639264
T12023
16 20743837
T12023 T12023
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17 120689403
T12023 T12023
18 |20689360
T12023 T12023
19 20744205
T12023 T12023
20 20689429
T12023 T12023
21 20688774
T12023
22 |20743648
T12023 T12023 T12023
23 |20448963
T12023 T12023
24 120744393
T12023 T12023
25 |20745208
T12023 T12023 T12023
26 120745178
T12023 T12023
27 120745527
T12023 T12023 T12023
28 20688396
T12023
29 20744524
T12023 T12023
30 |20689302
T12023 T12023
31 |20744540
T12023 T12023 T12023
32 |20744263
T12023 T12023
33 20744292
T12023 T12023 T12023
34 20636470
T12023 T12023 T12023
35 22027691
T12023 T12023
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36 22027794
T12023 T12023
37 22026827
T12023 T12023
38 |22027455
T12023 T12023
39 22027689
T12023 T12023
40 22027498
T12023 T12023 T12023
41 |22028034
T12023 T12023 T12023
42 122027030
T12023 T12023 T12023
43 22027463
T12023 T12023
44 122027466
T12023 T12023
45 122027026
T12023 T12023 T12023
46 |22026826
T12023 T12023 T12023
47 122027496
T12023 T12023
48 22027448
T12023 T12023 T12023
49 122027462
T12023 T12023 T12023
50 |22026984
T12023 T12023
51 |22027853
T12023 T12023 T12023
52 22028036
T12023 T12023
53 |22026905
T12023 T12023
54 122026907
T12023 T12023 T12023
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55 22027835
T12023 T12023 T12023
56 |22027318
T12023 T12023
57 22026829
T12023 T12023
58 22027509
T12023 T12023
59 22027657
T12023 T12023
60 |22027788
T12023 T12023 T12023
61 |22027662
T12023 T12023
62 |22027319
T12023 T12023
63 22026906
T12023 T12023 T12023
64 22027785
T12023 T12023
65 |22027688
T12023 T12023 T12023
66 [22026971
T12023 T12023
67 |22026973
T12023 T12023 T12023
68 |22027850
T12023 T12023
69 |22027692
T12023 T12023 T12023
70 |22027313
T12023 T12023 T12023
71 |22027464
T12023 T12023
72 |22026910
T12023 T12023 T12023
73 122027027
T12023 T12023
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74 122027491
T12023 T12023
75 22027449
T12023 T12023
76 22027687
T12023 T12023 T12023
77 122027039
T12023 T12023 T12023
78 22027317
T12023 T12023
79 |22027485
T12023 T12023
80 |22027038
T12023 T12023 T12023
81 |22027690
T12023 T12023
82 22027035
T12023 T12023
83 22026985
T12023 T12023
84 122027452
T12023 T12023 T12023
85 |22027837
T12023 T12023
86 22028040
T12023 T12023 T12023
87 22027771
T12023 T12023
88 122028037
T12023 T12023 T12023
89 |22027693
T12023 T12023 T12023
90 |22027694
T12023 T12023
91 |22028041
T12023 T12023 T12023
92 |22027760
T12023 T12023
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93 |22027460
T12023 T12023 T12023
94 20634823
T12023 T12023
95 22049942
T12023 T12023 T12023
96 |22050731
T12023 T12023 T12023
97 122049947
T12023 T12023 T12023
98 |22027456
T12023 T12023 T12023
99 |22050859
T12023 T12023 T12023
100 |22049877
T12023 T12023 T12023
101 |22049565
T12023 T12023 T12023
102 |22027686
T12023 T12023
103 22049564
T12023 T12023 T12023
104 22049559
T12023 T12023 T12023
105 |22049561
T12023 T12023 T12023
106 |22049943
T12023 T12023
107 |22049871
T12023 T12023 T12023
108 |22049945
T12023 T12023 T12023
109 |22050828
T12023 T12023 T12023
110 (22049946
T12023 T12023 T12023
111 |22049940
T12023 T12023 T12023
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112 (22049860
T12023 T12023 T12023
113 |22050567
T12023 T12023 T12023
114 (22049560
T12023 T12023 T12023
115 |22049939
T12023 T12023 T12023
116 (22049863
T12023 T12023 T12023
117 22049865
T12023 T12023 T12023
118 22049941
T12023 T12023 T12023
119 |22050566
T12023 T12023 T12023
120 |22050569
T12023 T12023 T12023
121 |22050839
T12023 T12023 T12023
122 |22050257
T12023 T12023 T12023
123 22049868
T12023 T12023 T12023
124 122049566
T12023 T12023 T12023
125 22049938
T12023 T12023 T12023
126 |22049876
T12023 T12023
127 22049861
T12023 T12023 T12023
128 22049949
T12023 T12023 T12023
129 (22049878
T12023 T12023 T12023
130 (22050906
T12023 T12023 T12023
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131 |22049869
T12023 T12023
132 [22050905
T12023 T12023 T12023
133 |22049862
T12023 T12023 T12023
134 |22050568
T12023 T12023 T12023
135 (22050830
T12023 T12023 T12023
136 |22049563
T12023 T12023 T12023
137 22050822
T12023 T12023 T12023
138 22049866
T12023 T12023 T12023
139 22049931
T12023 T12023 T12023
140 |22026828
T12023 T12023 T12023
141 22027849
T12023 T12023 T12023
142 122049562
T12023 T12023 T12023
143 22060365
T12023 T12023 T12023
144 122060562
T12023 T12023 T12023
145 22060384
T12023 T12023 T12023
146 22060390
T12023 T12023 T12023
147 22060565
T12023 T12023 T12023
148 (22060383
T12023 T12023 T12023
149 (22060376
T12023 T12023 T12023
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150 (22060366
T12023 T12023 T12023
151 |22060371
T12023 T12023 T12023
152 |22060566
T12023 T12023 T12023
153 (22060364
T12023 T12023 T12023
154 22060567
T12023 T12023 T12023
155 |22060572
T12023 T12023 T12023
156 |22060389
T12023 T12023 T12023
157 22060577
T12023 T12023 T12023
158 |22060560
T12023 T12023 T12023
159 |22060372
T12023 T12023 T12023
160 |22060361
T12023 T12023 T12023
161 |22060573
T12023 T12023 T12023
162 |22060569
T12023 T12023 T12023
163 |22060379
T12023 T12023 T12023
164 |22060570
T12023 T12023 T12023
165 |22060558
T12023 T12023 T12023
166 |22060375
T12023 T12023 T12023
167 |22060571
T12023 T12023 T12023
168 [22060561
T12023 T12023 T12023
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169 |22060557
T12023 T12023 T12023
170 (22060378
T12023 T12023 T12023
171 (22068453
T12023 T12023 T12023
172 |22060377
T12023 T12023 T12023
173 |22060559
T12023 T12023 T12023
174 22060374
T12023 T12023 T12023
175 |22060386
T12023 T12023 T12023
176 22068847
T12023 T12023 T12023
177 20097527
T12023 T12023 T12023
178 |B1112014541
T12023 T12023 T12023
179 |B1112014430
T12023 T12023 T12023
180 |B1112014369
T12023 T12023 T12023
181 |B1112014394
T12023 T12023 T12023
182 |WSU21000144
T12023 T12023 T12023
183 |WSU21000106
T12023 T12023 T12023
184 |B1112012629
T12023 T12023 T12023
185 |B1111911243
T12023 T12023 T12023
186 |B1112022418
T12023 T12023 T12023
187 |B1112022612
T12023 T12023 T12023
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188 (WSU21000113
T12023 T12023 T12023
189 |B1112013699
T12023 T12023 T12023
190 |21000202
T12023 T12023 T12023
191 (WSU21000078
T12023 T12023 T12023
192 (WSU21000080
T12023 T12023 T12023
193 |21000935
T12023 T12023 T12023
194 21000937
T12023 T12023 T12023
195 |21001168
T12023 T12023 T12023
196 |WSU21000042
T12023 T12023 T12023
197 |21000985
T12023 T12023 T12023
198 |WSU21000089
T12023 T12023 T12023
199 |21000554
T12023 T12023 T12023
200 |21000693
T12023 T12023 T12023
201 |21000583
T12023 T12023 T12023
202 |WsSU21000294
T12023 T12023 T12023
203 21001084
T12023 T12023 T12023
204 |WsSU21000319
T12023 T12023 T12023
205 [1SB21000026
T12023 T12023 T12023
206 |WsSU21000117
T12023 T12023 T12023
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207 |21000810
T12023 T12023 T12023
208 21000629
T12023 T12023 T12023
209 |21000339
T12023 T12023 T12023
210 [WSU21000054
T12023 T12023 T12023
211 |21000537
T12023 T12023 T12023
212 |WsSU21000247
T12023 T12023 T12023
213 |WsSU21000283
T12023 T12023 T12023
214 21000776
T12023 T12023 T12023
215 |21000892
T12023 T12023 T12023
216 |21000799
T12023 T12023 T12023
217 |21001329
T12023 T12023 T12023
218 |21001394
T12023 T12023 T12023
219 |21001422
T12023 T12023 T12023
220 |21000924
T12023 T12023 T12023
221 |21001352
T12023 T12023 T12023
222 |WsSU21000123
T12023 T12023 T12023
223 |B1112021286
T12023 T12023 T12023
224 (21000916
T12023 T12023 T12023
225 [WSU21000285
T12023 T12023 T12023
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226 21001960
T12023 T12023 T12023
227 22000010
T12023 T12023 T12023
228 |22000001
T12023 T12023 T12023
229 (B1112014277
T12023 T12023 T12023
230 [WSU21000031
T12023 T12023 T12023
231 |21000958
T12023 T12023 T12023
232 |WsSU21000288
T12023 T12023 T12023
233 |21020004
T12023 T12023 T12023
234 |21000959
T12023 T12023 T12023
235 21000871
T12023 T12023 T12023
236 21000917
T12023 T12023 T12023
237 |22000002
T12023 T12023 T12023
238 22027827
T12023 T12023 T12023
239 22027497
T12023 T12023 T12023
240 |22060568
T12023 T12023 T12023
241 22050921
T12023 T12023 T12023
242 19929167
T12023 T12023 T12023
243 (22050252
T12023 T12023 T12023
244 (22050253
T12023 T12023 T12023




BUSM 1006 ECON 1003 MKTG 2011 |MKTG 3019 MKTG 3021 MKTG 3016 MKTG 3020 |MKTG 1011 MKTG 3009 |BUSM 3006 BUSM 2040 BUSM 3036
Enterprise, Financial Customer Marketing and Strategic Brand |Strategic Omnichannel |Fundamentals of |Marketing Design Thinking|The Service Leadership and
No. Student's ID Innovation and |Institutions and |Insights Digital Management Marketing Marketing Marketing Planning for Creativity |Enterprise Entrepreneurship
Markets Market Communications Management Analytics Project
245 120743606
T12023 T12023 T12023
246 20637109
T12023 T12023 T12023
247 20745181
T12023 T12023 T12023
248 20743622
T12023 T12023 T12023
249 22028039
T12023 T12023 T12023
250 |20326119
T12023 T12023 T12023
251 20639743
T12023 T12023 T12023
252 |22050259
T12023 T12023 T12023




